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City Percentage growth since Percentage user relative to
Jan 2009 NYC
NYC 259,70 100.00
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San Francisce 37.67
Boston 230.86 20.81
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Tweeting client Percentage market share
web 45.70
TwaatDack 15.70
TwitterFon 4,50
twittarfeed 3.80
Twest ie 3.70
TwittarFo 3.10
(=<4 2.90
ewhirl 2.80

mabile-web

- ) I
“ e | | W
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JberTwitter 0
TwitterBenmy 0
Twitterrific 1.2
Seasmic-Dasktop 1.10
HootSuite 0.90
twidroid 0.80
Pawer-Twitter 0.80
DastroyTwittar 0.50
TwitPic 0.50
Nambu 0.50
Twittelator 0.40
Tween 0.40
TwitterGadgst 0.30
Twesthok 0.30
Blip_fm 0.30
TinyTwitter 0.20
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Twitter :  http://twitter.com/MichiKaifu
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