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Title  Branding and Marketing Strategy of Everything Everywhere
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Under the name of Everything Everywhere, the UK's 3rd largest telecom
company, Orange, and the 4th largest telecom company, T-Mobile, have merged
with one another to create the UK'’s biggest communications company.

Abstract

They are continuing with the Orange and T-Mobile retail branding names
for the consumers, but they are also using its new company name Everything
Everywhere as their new corporate brand and marketing strategy.
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