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The Current Status of Influencer Marketing to
Chinese Consumers
- Interview Survey of Advertising Agencies

Liu Yafei
Analyst, KDDI Research Inc.

Abstract
Recently in China, a new marketing method using social media influencers to promote products
or services is becoming increasingly popular. This method has been leveraged by Japanese companies
and local authorities to expand into the Chinese market. To help define the transaction construction
of influencer marketing to Chinese consumers, and to identify the factors of promotion effectiveness,

we conducted interview surveys with three advertising agencies. The results are as follows:

(1) There are various stakeholders involved in the influencer marketing to Chinese consumers,
these include: MCN (Multi-channel Networks) , platforms, follows of influencers in China, and clients,
advertising agencies in Japan.

(2) By working on promotion activities of influencers, these stakeholders can be considered as
external factors affecting the effectiveness of a promotion.

(3) The professionalism of the influencers and their promotion methods affect marketing

effectiveness as internal factors.

Key Players

influencers advertising agencies MCN (Multi-channel Networks) platforms /OTT (Over
The Top)

Keywords

influencer marketing promotion to Chinese consumers factors of promotion effectiveness
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