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The Rise of Beauty Tech: Trends, Services, and
Prospects

Yirang Im
Research Fellow, KDDI Research, Inc.

Abstract

The 4th Industrial Revolution brought about the fusion of advanced technology and industry,
leading to the rise of Beauty Tech. This innovative field combines beauty and technology and is quickly
gaining popularity within the beauty industry. As consumers continue to have diverse preferences,
Beauty Tech is helping to achieve personalized care for each individual. This article introduces Beauty
Tech trends and service types, and outlines its prospects for the future by examining market trends
and major companies involved in this area.

In order to provide personalized solutions, Beauty Tech services are presently utilizing artificial
intelligence, augmented reality, and biotechnology, as well as user surveys, prescriptions from medical
professionals, and genetic analysis. Furthermore, there are now beauty devices entering the market
that are capable of customized skincare and makeup at home.

The development of Beauty Tech is expected to lower the barriers to improving and maintaining
health and beauty by reducing the trial and error involved in purchasing products that do not match
one's skin type or facial features. However, challenges such as non-face-to-face diagnosis and relatively
high costs still exist. In conclusion, to effectively promote Beauty Tech in the future, it is necessary to

further advance related technologies and increase consumer awareness.
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1 1US FA=131.641 (20234E2H9H HITHETTML — )

2 Cision “Global Artificial Intelligence (A.L.) in Beauty and Cosmetics Market worth
US$ 13.34 Billion by 2030 - Exclusive Report by InsightAce Analytic”(2022.1.28)
https://www.prnewswire.com/news-releases/global-artificial-intelligence-ai-in-beauty-
and-cosmetics-market-worth-us-13-34-billion-by-2030---exclusive-report-by-
insightace-analytic-301470507.html (202342H5H 7 7 & &)
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! InsightAce Analytic “Global Artificial Intelligence (AI) In Beauty and Cosmetics
Market” (2022.12.1), https://www.insightaceanalytic.com/report/global-artificial-
intelligence-ai-in-beauty-and-cosmetics-market/1051 (20234E2H5H 7 7 & %)

2 TechNavio “Global Online Beauty and Personal Care Products Market Size to Grow by
USD 51.79 billion, Rise in Penetration of Internet and Smart Gadgets to Drive Growth
— Technavio” (2022.9.22), Yahoo! Finance, https://finance.yahoo.com/news/global-
online-beauty-personal-care-200000687.html (202342H5H 7 7 & %)
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! Precedence Research “Beauty Devices Market”
https://www.precedenceresearch.com/beauty-devices-market (20234F2H5H7 7 &
)
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ModiFacett: % Perfecttt O % — © X BN 3 5,

(1) 57+ X DModiFacett
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(2) BE DPerfecttt

Perfect Corp.iZ. Ri95EA Y vue - 2252 —T 4 =77V —XD
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H 54 BT L FeN—F ¥ A XA LT 7)Y TH % [YouCam Makeup | (%,

UEEIE. 20074812 b | v bR T 22 O Parham ArabiZBidsic X - T2, 2018
2 b RFALBE A DL Oréal DA T IZ A - 72,

2 HA v L7 k&t T{Ah - v L 7 v & Facebooktt Instagramy =z v vy 7'
ModiFacettic £ 2 V' 7 —F ¥ v A 4 7 HAEZE A ], PR Times, 202147H1H
https://prtimes.jp/main/html/rd/p/000000107.000004813.html (20234E2H5H 7 7
+* R)

3 ModiFace “Our Technology” https://modiface.com/our-technology.html (202342 H5
HT 7 =X)
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https://prtimes.jp/main/html/rd/p/000000055.000066482.html  (20234E2H5H 7 7
+* Z)
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! Julia Gray “A look inside Perfect Corp.'s YouCam Makeup app and the rise of beauty
AR” (2021.3.8), The Business of Business,
https://www.businessofbusiness.com/articles/perfect-corp-youcam-makeup-app-
beauty-tech-ar/ (2023%:2H5H7 7 & %)

2 - ModiFace “ModiFace Makeup Virtual Try On” https://modiface.com/products-
makeup.html (20234E2H5H7 7 & )

- Google Play “YouCam Makeup - Selfie Editor”
https://play.google.com/store/apps/details?id=com.cyberlink.youcammakeup&hl=en_
US&gl=US (2023/F2A5H 7 7+ %)
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(2) 7 4 v 7 v K DRevievett

RevieveDAIAX A4 77 v 77 F o34 ¥ — (Al Makeup Advisor) (%, AlZiEH L.
BER DT, N—=V F I7AXINERmOLarvT—vay, N—=Fy LikE
RAEZ i3 2, 202244 F ICRevieve ISHISEIDO & L [F CH¥— v 2% 2 —n1 v
NOMBERIFICEETA 2 EEREK L, =2 —¥ —1F. SHISEIDOD v = 7% 4
M7 272AL, AYy—v2%2fHT22L08TES, 22—V -2 HRVEEZT
y7a—F L, ERCHET 2EMCEZETNE AIAA4 2T v 77 EANL =Dy
Wt RICHDE, T4, VT, 724 ZNT—%BUBINAA T v 7Y R L2
Rtz [MES5hHR], 2—F -k, 2nLORMEBAT 2EIC, N—F
AERELZH O, FAMZR L CARAL LR TE S,
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! Amit Chowdhry “How My Beauty Matches Is Using Machine Learning To Disrupt The
$445 Billion Beauty Market” (2017.8.14), Forbes,
https://www.forbes.com/sites/amitchowdhry/2017/08/14/how-my-beauty-matches-
is-using-machine-learning-to-disrupt-the-445-billion-beauty-
industry/?sh=775d40093c8a (2023%2H5H 7T 7 & &)
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1+ Google Play “Neutrogena Skin360®”
https://play.google.com/store/apps/details?id=com.neutrogena.skin360&source_caller
=ui&shortlink=35aecf33&c=Skin360%20Landing%20Page%20-%20Android&pid=Br
andWebsite&af channel=BrandWebsite (2023F2H5H7 7 & &)

- Revieve “Revieve® & Shiseido Launch a New Makeup Beauty Innovation” (2022.6.4)
https://www.revieve.com/resources/revieve-r-and-shiseido-partner-to-launch-a-new-
beauty-innovation-in-the-makeup-category (20234E2H5H 7 7 & &)

- My Beauty Matches, https://www.mybeautymatches.co/us/makeup (20234 E2H5H 7
7 R)
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I Michele Behrens “Dcypher Uses Al Tech for Personalized Foundation” (2020.8.6) ,
Global Cosmetic Industry, https://www.gcimagazine.com/brands-products/color-
cosmetics/news/21843542/dcypher-uses-ai-tech-for-personalized-foundation (2023
F2A5HT 72 R)
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!« DCYPHER, https://dcypher.me/ (2023%2H5H 7T 7 & &)
- PROVEN, https://www.provenskincare.com/ (202342H5H7 7 & %)
- Curology, https://curology.com/why-curology/ (20234F2H5H7T 7 & &)
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! Ryan Mendoza “Sequential Skin: Why We Invested”(2022.4.11) , Scrum Ventures,
https://medium.com/scrum-ventures-blog/sequential-skin-why-we-invested-
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2 - EpigenCare, https://www.epigencare.com/ (2023F2H5H7 7 & &)
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Brow Magic
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I« L'Oréal Group® 7 = 7% 4 b (20235F2H5HT 7 € R)

- https://www.loreal.com/en/news/research-innovation/unveil-perso-the-worlds-first-
aipowered-device-for-skincare-and-cosmetics/

- https://www.loreal.com/en/articles/science-and-technology/brow-magic-ces-2023-
innovation/

- https://www.loreal.com/en/articles/science-and-technology/hapta-ces-2023-lancome-
innovation/

- Amorepacificd vV = 7% 4 b (20235E2H5HT 27 & R)
https://square.amorepacific.com/web/contents/view.do?cntsSeq=7899
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